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LETTER FROM OUR GLOBAL

BRAND PRESIDENT, TRISHA AYYAGARI
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Trisha Ayyagari
Global Brand President
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BRAV[S
NOGETHER

FACING ANXIETY & DEPRESSION

BRAVE
TOGETHE

OUR COMMITMENT TO MENTAL HEALTH
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Trisha Ayyagari

Global Brand President,
Maybelline New York

" World Health Organization and the UN.



https://www.un.org/en/un-chronicle/state-mental-health-globally-wake-covid-19-pandemic-and-progress-who-special-initiative#:~:text=It%20is%20estimated%20that%201,for%20them%20to%20seek%20help
https://www.maybelline.com.tw/bravetogether
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HEALTH IN THE U.S.
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John MacPhee
CEO, The JED Foundation
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EXPANDING REACH
THROUGH PARTNERSHIPS

KBALESHNSEBNEE - REBE
BN IRHDIE R ETE -

HMPNEEEFES:

fIRER  TEERESVE
A B0 A H R R B TR 17
FOFERLTS AR 48, -

EIRMRIFFEFAB - BB

FrlRRE R B OE R R
ER% - WIRHRBAEHE
B BARRIR -

EIREAWESHLEIMERE - 5
EMR -~ et BiER - B
SRIERE (LGBTQ ) FEEAR
BMpAaM IR RAR -

EEMROEREAS - =BH
HEENLAZRB R RRTE
MEANFEETHE -

The Jed Foundation

HPREE B TIRSIEBESIE - FBHM
M ENBLIE—PEXR - 2IBRIAL - 8B
BCrisis Text LinefThe JED Foundationl9&
£ BPIEKEBRGEBBISEA - WDE
26{E R a0 5 IE BT A I8 IG 8833088 3=
70 - EREREEEZHMER -

OFFERING PROFESSIONAL
SUPPORT IN MEXICO
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WORKING TOWARP
EOUALIZING ACCESS
TO MENTAL HEALTH
SUFPPORT IN INDIA
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2 Health at a Glance: OECD Indicators.

® The Diplomat: How Committed Is India to Mental Health?

4 UNICEF: The mental health impact of COVID-19 in children and young people.
5 NCBI: Mental Healthcare Act 2017: Need to Wait and Watch.



https://www.oecd-ilibrary.org/sites/f9c64182-en/index.html?itemId=/content/component/f9c64182-en
https://thediplomat.com/2020/03/how-committed-is-india-to-mental-health/
https://www.unicef.org/india/press-releases/unicef-report-spotlights-mental-health-impact-covid-19-children-and-young-people
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5932926/
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OUR COMMITMENT
TO SUSTAINABILITY
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ASSESSING THE IMPACT
OF OUR PRODUCTS
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RE-EXAMINING
OUR PACKAGING
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SUPPORTING RECYCLING
CHALLENGES IN SMALL
AND RUFAL COMMUNITIES
ACR0%4 THE US.
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Cody Marshall
Chief System Optimization Office, The Recycling Partnership
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ENGAGING
CONSCIOUS DISPOSAL
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EXPANDING RECYCLING
ACCESS IN THE UK
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